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Brand guidelines

01 About
CyberCompass

CyberCompass was born out of frustration. We see mid-size businesses falling 

victim to cybercrime daily. Most victim companies do not have the battle plan and 

expertise to fight asymmetrical cyberwarfare, with attacks from every direction. 

Attacks happen outside, inside, through a duped employee or an unknowing vendor. 

CyberCompass was created to help a business ecosystem become cyber resilient 

with an affordable, holistic solution. Specifically, we deliver accessible tools and 

services to provide guidance and navigation for mid-size businesses to survive and 

thrive.

We follow our values every day to:

• Demystify cyber risk management and cybersecurity with practical, realistic 

solutions.

• Boost your ability to reduce cyber risk and meet compliance quickly.

• Empower you to implement a cyber safety culture across your organization, 

from the board of directors to the front-line. 

• Create collaboration and transparency to build cyber resilience continually.

• Always deliver our service based on honesty, integrity, and treating others like 

we want to be treated.

www.cybercompass.io
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Brand guidelines

01 Facts About 
CyberCompass

• Established in 2015

• Headquartered in Austin, Texas

• Over 400 customers and growing daily

• Worked with customers around the globe – 

 Europe, North America, South America, India and Australia.

CyberCompass supports a wide range of industries such as:

insurance, healthcare, legal, accounting, manufacturing,

motion picture and entertainment, real estate , biomedical,

supply chain services and  technology.

Proud to have partnered with:

• Excess Line Association of New York – uses CyberCompass 

to help get their 1500 members for NY DFS 500 regulation

• Texas Medical Liability Trust – uses CyberCompass to reduce 

cyber risk with their 18,000 physician membership

• Texas Health Service Association – worked with them on 

SecureTexas certification for all health providers in Texas
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These guidelines are designed to help everyone involved in the 

production of our communications as they also play an im-

portant role in building our brand. Please take time to read and 

understand them. The design principles have been carefully 

considered and developed to ensure that our visual identity is 

consistent all around the world. They will continue to evolve as 

our requirements grow to become a fully comprehensive guide 

for all identity applications.

Brand guidelines

02 Brand Guide

Brand Guide
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Navigation is the power to manage immensity. One of the greatest 

inventions of humanity is the compass. The design of the compass 

shaped the world as we know it. Humankind could explore with the 

guarantee of knowing how to go back if things went wrong. 

Businesses today are faced with managing the immensity of 

cybersecurity across their ecosystem. The CyberCompass name 

shows our promise to provide orientation to the disorientation and 

demystify cyber-risk complexity. We give businesses a compass to 

the quickest and most efficient way to build cyber resilience.

Logo

Brand guidelines

03 Logo
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Wordmark Logo

Brand guidelines

03 Logo
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Primary Logo

Brand guidelines

03 Logo
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Primary Logo with icon
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03 Logo
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Additional Logo 
and backgrounds

Brand guidelines

03 Logo

9



Additional Logo 
and backgrounds
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03 Logo
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Sub brands
logotypes

Brand guidelines

04 Sub Brands

Surveyor applications focus on pinpointing and analyzing risk. CyberCompass includes a wide variety 
of scans, vulnerability tests, and assessments. It conducts the analysis and prioritization of cyber risk 
across technology, regulations and frameworks, workforce, and vendors.

Calibrator Applications focus on remediating, reducing, and managing risk. CyberCompass provides the 
knowledge, built-in expertise, and the confidence to perform at the highest level to build a cyber resilience 
culture with cybersecurity, policies and procedures, training, and vendor compliance management.

Cyber Compass Surveyor

Cyber Compass Calibrator
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Sub brands
logotypes

Brand guidelines

04 Sub Brands
Cyber Compass Navigator

Cyber Compass Commander

CyberCompass implementation occurs with our affordable, certified CyberCompass Navigator at the 
helm. It is our program for companies who need some guidance and an affordable option.

For companies needing higher-level expertise for cybersecurity, information security, and privacy, we 
offer CyberCompass Commander implementation. A certified CyberCompass Commander will deliver the 
professional services to develop and manage a robust, holistic cybersecurity program. 
It delivers a complete cyber team with virtual chief information security (CISO), chief compliance officer 
(CCO), and chief privacy officer (CPO) expertise.
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Sub brands
logotypes

Brand guidelines

04 Sub Brands
Cyber Compass Academy

Cyber Compass Compliance

CyberCompass Academy is a training system that focuses on building a culture of cyber resilience. All 
CyberCompass courses are micro-learning and behavioral focused. Your workforce competency and 
completion activities are tracked within the CyberCompass platform. We offer Cyber Awareness Training 
for Onsite and Remote, HIPAA training for officers and staff, and Workforce Phishing Testing and Training, 
through Hook Security.

CyberCompass Compliance focuses on helping businesses meet multiple international, national, state, 
and industry regulations and frameworks for cybersecurity and privacy.
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Sub brands
logotypes
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04 Sub Brands
CyberCompass Privacy

CyberCompass Privacy refers to helping businesses meet and exceed privacy requrirements to better 
secure customer data.
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Spaceing

Brand guidelines

05 Logo usage

Please allow adequate spacing at all times.
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Spaceing

Brand guidelines

05 Logo usage

Please allow adequate spacing at all times.
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Spaceing

Brand guidelines

05 Logo usage

Please allow adequate spacing at all times.
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Inappropriate 
usage of the logo

Brand guidelines

05 Logo usage

Do not add any shadow effects and do not stretch logo in any directions.
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Inappropriate and appropriate 
usage of the logo on pictures 
background

Brand guidelines

06 Logo / Photo usage

Logo always needs to be clear and visible. Use black and green logo for the images 
with white background.

19



Inappropriate and appropriate 
usage of the logo on pictures 
background

Brand guidelines

06 Logo / Photo usage

Logo always need to be clear and visible. Use white and green logo for the images 
with dark background.
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Inappropriate and appropriate 
usage of the logo on pictures 
background

Brand guidelines

06 Logo / Photo usage

Try to use company colors in design wherever you can 
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Inappropriate and appropriate 
usage of the logo on pictures 
background

Brand guidelines

06 Logo / Photo usage

Use company colors wherever you can and try to clear image background.  22



Logo and photo manipulation
Final results

Brand guidelines

06 Logo / Photo usage
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We designed our stationary clean and simple to align with 

our visual system. The business card, letterhead and envelope 

design will be used for all official contact and communication 

of our company.

Stationery

Brand guidelines

07 Stationery
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3.5 in

2 
in

Business Cards
Front and Back

Brand guidelines

07 Business cards
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Aditional Business Cards
Front and Back

Brand guidelines

07 Business cards

Navigating You to Cyber Resilience.
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Aditional Business Cards
Front and Back

Brand guidelines

07 Business cards

Navigating You to Cyber Resilience.
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Brand guidelines

07 Logo on Polo T-shirts
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Brand guidelines
08 Typography

Typography plays an important role in communication. Careful 

use of typography reinforces our personality and ensures 

quality and experience in our company. We have selected 

Roboto Slab font and Roboto as sanserif font, which helps to 

connect experience and innovation in our company.

Typography
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Text Regular

Heading Bold

Paragraph font

ABCDEFGHIJKLMNOPQRSTUVW

Roboto Slab

abcdefghijklmnopqrstuvw

1234567890!@#$%^&*()_+=”:?><

Semiotics aesthetic freegan pour-over jianbing. Artisan 
blog retro neutra.

SEMIOTICS AESTHETIC FREEGAN POUR-OVER 
JIANBING. ARTISAN BLOG RETRO NEUTRA.

Brand guidelines

08 Typography

Main company font
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Text Regular

Heading Bold

Paragraph font

ABCDEFGHIJKLMNOPQRSTUVW

Roboto

abcdefghijklmnopqrstuvw

1234567890!@#$%^&*()_+=”:?><

Semiotics aesthetic freegan pour-over jianbing. Artisan blog 
retro neutra.

SEMIOTICS AESTHETIC FREEGAN POUR-OVER JIANBING. 
ARTISAN BLOG RETRO NEUTRA.

Brand guidelines

08 Typography

Secondary company font
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Colors are one of the most important things to transfer a brand to 

the customers.

Our colors symbolize our values:

Green: life, energy, safety, sustainability

Black: professional, wealth, success, knowledgeable

White: integrity, honesty, wholeness, complete

Colors

Brand guidelines

09 Colors
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Color shades can be 
used somewhere in 
design

HEX 000000

R0  G0  B0

C0  M0  Y0  K100

Pantone: Neutral BLACK C

HEX 099E43

R9  G158  B67

C80  M0  Y100  K13

Pantone: P 148-16 C

HEX 6F2A36

R111  G42  B54

C45  M90  Y70  K35

Pantone: WHITE

The primary colors

Brand guidelines

09 Color palette

80% 60% 40% 20% 10%
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Secondary colors which can 
be used somewhere in the 
design

Monochrome colors which 
can be used somewhere in 
the design

Brand guidelines

09 Color palette

HEX F78F38

R247  G143  B56

C0  M55  Y97  K0

HEX DCE3EC

R220  G227  B236

C7  M2  Y0  K6

HEX 19459D

R25  G69  B157

C99  M84  Y2  K0

HEX 00AEEF

R0  G174  B239

C70  M14  Y0  K0

HEX FDBC56

R253  G188  B86

C0  M30  Y80  K0

HEX C3C9D6

R195  G201  B214

C10  M5  Y0  K16

HEX EE3338

R238  G51  B56

C0  M100  Y100  K0

HEX 8993A4

R137  G147  B164

C20  M10  Y0  K40

HEX 222222

R137  G147  B164

C0  M0  Y0  K100

HEX B32E30

R179  G46  B48

C0  M100  Y100  K30

Pantone: Neutral BLACK C

HEX 586678

R88  G102  B120

C33  M14  Y0  K64
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If people don’t know about your business, they can’t become 

your customers. Social media boosts your visibility among 

potential customers, letting you reach a wide audience by using 

a large amount of time and effort.

Social Media

Brand guidelines

10 Social Media
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Profile picture images

FaceBook cover image

Brand guidelines

10 Social Media
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Profile picture images

FaceBook cover image

Brand guidelines

10 Social Media
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Info Graphic

Brand guidelines

11 Graphic

Compliance

Vendor
Compliance

Technology Cybersecurity

Regulations and
Frameworks

Workforce Culture

Vendor

Inform Apply
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C O - B R A N D I N G  G U I D E L I N E S
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Our brand can strategically help our partners grow as well. 

These guidelines outline recommended co-branding practices 

and provide detailed direction on how to best activate these 

scenarios in your marketing communication materials.

We appreciate your partnership and know that you will share 

the responsibility of maintaining the positive experience 

associated with the Cyber Compass brand.

Co-Branding

Co-Branding guidelines

12 Co-Branding
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Relation

Co-Branding guidelines

13 Logo / Partner Logo
PARTNER LOGO

PARTNER LOGO

x

x

x

x

x

x

x

x

x

x

x

x
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Relation

Co-Branding guidelines

13 Logo / Partner Logo

x

x
x

x
x

x
x

x

42



Cyber Compass
DOMINANT CO-BRANDING

Co-Branding guidelines

14 Examples EMAIL HEADER

ADVERTISING ADVERTISING ADVERTISING
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Cyber Compass
DOMINANT CO-BRANDING

Co-Branding guidelines

14 Examples

EVENT SIGNAGE EVENT SIGNAGE EVENT SIGNAGE EVENT SIGNAGE
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Partner
DOMINANT CO-BRANDING

Co-Branding guidelines

15 Examples EMAIL HEADER

ADVERTISING ADVERTISING ADVERTISING
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Partner
DOMINANT CO-BRANDING

Co-Branding guidelines

15 Examples

EVENT SIGNAGE EVENT SIGNAGE EVENT SIGNAGE EVENT SIGNAGE
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RGB

Raster

CYMK

Lossless

Vector

Lossy

(Red, Green, Blue) color mode is for anything that 

is computer-based design. This includes websites, 

apps, banner ad and any other design created for 

electronic use.

Raster images are made up of a set grid of dots 

called pixels, where each pixel is assigned a color 

value. Unlike a vector image, raster images are 

resolution dependent. When you change the size 

of a raster image, you shrink or stretch the pixels 

themselves, which can result in a significant loss 

of clarity and produce very blurry images.

(Cyan, Magenta, Yellow, Black) color mode is used 

for print design. This includes logos, business 

cards, stationary, illustration, packaging and any 

other designs used for print.

Lossless image formats capture all of the data 

of your original file. Nothing from the original 

file, photo, or piece of art is lost—hence the term 

“lossless.” The file may still be compressed, but all 

lossless formats will be able to reconstruct your 

image to its original state.

Vector images are made up of points, lines, and 

curves that can be infinitely scaled without any 

loss in image quality.

Lossy image formats approximate what your 

original image looks like. For example, a lossy 

image might reduce the amount of colors in your 

image or analyze the image for any unnecessary 

data. These clever technical tricks will typically 

reduce the file size, though they may reduce the 

quality of your image.

Brand guidelines

16 Glossary

47



JPEG/JPG

AI

EPS

PDF

PNG

TIFF/TIF

JPEG is a lossy raster format that stands for Joint 

Photographic Experts Group, the technical team 

that developed it. This is one of the most widely 

used formats online, typically for photos, email 

graphics and large web images like banner ads. 

JPEG images have a sliding scale of compression 

that decreases file size tremendously, but 

increases artifacts or pixelation the more the 

image is compressed.

AI is a proprietary vector image format that 

stands for Adobe Illustrator. The format is based 

on both the EPS and PDF standards developed by 

Adobe. Like those formats, AI files are primarily a 

vector-based format, though they can also include 

embedded or linked raster images. AI files can 

be exported to both PDF and EPS files (for easy 

reviewing and printing), and also JPEG, PNG, GIF, 

TIFF and PSD (for web use and further editing).

EPS is an image format that stands for Encapsulated 

PostScript. Although it is used primarily as a vector format, 

an EPS file can include both vector and raster image data. 

Typically, an EPS file includes a single design element that 

can be used in a larger design.

PDF stands for Portable Document Format and is an image 

format used to display documents and graphics correctly, 

no matter the device, application, operating system or 

web browser. At its core, PDF files have a powerful vector 

graphics foundation, but can also display everything from 

raster graphics to form fields to spreadsheets. Because it is 

a near universal standard, PDF files are often the file format 

requested by printers to send a final design into production. 

Both Adobe Photoshop and Illustrator can export straight to 

PDF, making it easy to start your design and get it ready for 

printing.

PNG is a lossless raster format that stands for 

Portable Network Graphics. Think of PNGs as 

the next-generation GIF. This format has built-

in transparency, but can also display higher 

color depths, which translates into millions of 

colors. PNGs are a web standard and are quickly 

becoming one of the most common image 

formats used online.

TIFF is a lossless raster format that stands 

for Tagged Image File Format. Because of its 

extremely high quality, the format is primarily 

used in photography and desktop publishing. 

You’ll likely encounter TIFF files when you scan 

a document or take a photo with a professional 

digital camera. Do note that TIFF files can also be 

used as a “container” for JPEG images. These files 

will be much smaller than traditional TIFF files, 

which are typically very large.

Brand guidelines

16 Glossary
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www.cybercompass.io
marketing@cybercompass.io


